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w WILL FILL A HOU5E THAT HAS BEEN 
Stories that are smart, characterizations that are crisp and new, music that is catchy — here are the attributes which are the 

vogue of audiences today! 

A top-notch story, done in top-notch style, with top-notch player performances, stunning wardrobe, and haunting 

melodies, is “Moulin Rouge.” Moreover, Constance Bennett, the star, really sings three of the numbers herself, in addi¬ 

tion to doing a dual role that will be the talk of the town! 

Entitled to preferred playdates and playspots, “Moulin Rouge” spells TOP-NOTCH business in any show zone! 

Here’s some lilting box-office notes presung by critics the country over who have previewed it! 

“ . . . tremendous personal triumph for star and a triumph for 20th Century . . . Bennett unbelievably 

glamorous and fascinating . . . production colossal . . . story ultra-smart and dialogue is fireworks . . . sets 

lavish and stunning . . . direction flawless ... an inspired piece of entertainment! 

“ . . . Darryl Zanuck’s best since start of 20th Century . . . many lusty laughs . . . smart and 

, . good forerunner of the specials announced as this company’s future policy! 

“ . . . much the best performance Constance Bennett has given . . . Franchot Tone mar¬ 

velous . . . big song hits ... a great musical play with a real story!” 

TWO Constance Bennetts! A dual role, a double portion of the naughtiest and nicest 

Bennett you’ve ever had! 

Songs by Dubin and Warren, writers of hit numbers for the biggest and best 

current musicals! Sung by Miss Bennett, the Boswell Sisters and Russ 

Columbo! Pre-plugged on the air via all the major networks days and weeks 

ahead of your play date! 

Exquisite styling that means fashion allure no woman will be able 

to withstand! Romance they’ll eat up! 

Plot and atmosphere and girls a la Parisienne that will bring 

the men folks in quicker than a “Follies” world premiere in 

Flatbush! 

A story that moves with zip and zest to a smashing 

climax—a climax that will leave them gasping and guess¬ 

ing even after the last fadeout! 

Merchandising tie-ups, story plants, atmos¬ 

pheric opportunities, ballyhoo, appropriate nov¬ 

elties, serialization and script for first-run, 

first-broadcast interest builders—here’s a 

picture that opens up all the aven¬ 

ues to Box-Office Boulevard; you 

can have confidence in it; sell it to 

the limit, and then bask in 

the pleasure and glory of 

knowing that here is 

a picture that de¬ 

livers every word that 

you have promised. 

“Moulin 

tributes little cards representing the size 

of a square on the big diagram. With 

pencil, pen, or a supply of rouge kept 

near the display, patrons are asked to 

indicate and locate exact “rouge spot.” 

When real poster is uncovered, lines cor¬ 

responding to those on blank sheet show 

who has come closest to face and cheek. 

Here’s a tabloid herald done in the gay tone of a Paris pic¬ 

torial. The front page is the come-on, scenes from production with 

brief copy, shoot across the selling points, with more scenic allure 

on back. Imprint space can be divided with merchant who pays part 

of cost in this way, or the theatre can use it in customary manner. COLORTONE SLIDE 

4" x 5"—Colored positive $2.00 

Pos. & negative3.00 

3V2" x 4"—Colored positive.. 1.S0 

Pos. & negative 2.25 

No. N-730 

direct from 

NATIONAL STUDIOS, Inc. 

226 West 56th St., N.Y.C. 

Remittance with order will 
save C. O. D. parcel post 

Without imprint, tabloids cost $4 per thousand up to 5000; 

$3.75 per M for six to ten thousand; and $3.50 per M for orders 

of over ten thousand. 

Imprint cost is S3.50 for composition, plus SI.30 per thousand copies; check 

or money order should accompany imprint orders; other orders may he C. O. D. 

-if it’s LUGGAGE 
the window ought to have a bevy of stills from the pro¬ 

duction, items of traveling accessories similar to those in 

the stills, and perhaps a life-sized cutout. Posters also can 

be cut out and mounted to fit many displays. The Osh¬ 

kosh line of trunks is featured in “Moulin Rouge.” Copy 

angle could be: “No chances are taken with Hollywood’s 

gorgeous screen costumes — when they move, they move 

in the best company—and the best company is an Osh¬ 

kosh! Posed by C_ B_, etc.” 

luggage shots. 

/ 

PACE PRESS, Inc 



DARK TEN YEAR! a*u//&MMTW 
PARIS SIDEWALK CAFE 

From some of the stills on this feature, 

or from any books on the Parisian Mont¬ 

martre, you can get many ideas for giving 

your front that gay and exaggerated touch of the 

Latin Quarter. 

The grotesque wall charcoal cartoons, the quaint 

lamp posts, and little obelisks or towers used for 

bulletin posting all bespeak the atmosphere of 

Moulin Rouge in Paris. 

You may be able to contact a beverage com¬ 

pany in which they will provide you with the 

sample liquids to carry out a Paris 

side-walk cafe impression for a 

corner of your outer foyer, in which 

visitors or passers-by may rest and 

refresh themselves in 

the midst of ample sell¬ 

ing copy and display 

on the coming or cur¬ 

rent “Moulin Rouge.” 

ROUGE 

NATURAE 

The title, ‘Moulin Rouge,” offers a natural 

tie-up for cosmetic windows, counters and ads, 

even if the real French meaning is “red mill.” 

Paris, which lends color to the story, is still 

a rival of Hollywood for the world’s author¬ 
ized beauty Capitol. 

There are any number of ways of adapting 

the posters and stills, to permit the store a 

display in which the beauties of “Moulin 

Rouge,” seem a result of the rouge being 
merchandised. 

Here’s a good place to center the contest 

mentioned elsewhere on these pages, in which 

impressions of Constance Bennett, done by 

amateurs in rouge, are solicited. 

Copy slant might be: “Most brilliant of 

frisky romantic musicals is MOULIN 

ROUGE! Most vivid of milady’s daily beauty 

aides — CRAKPRUF ROUGE! 

—if it’s a FLORIST 
whatever arrangement of stills and cutouts you use in 

windows, should he airy, enchanting, dignified, to har¬ 

monize with the display of Nature’s beauties. The copy 

angle, too, wants to be easy, not strained. We suggest 

such an approach on the card copy as: “You’ll find them 

here! The flowers that delight Constance Bennett and 

other Hollywood stars.” Then follow in with a modest 

credit, small, for the title and theatre. 

I you'llfwd them here 

* .V 

r for her posies. 

APACHE - ETTE BALLYHOO 
sailorettes can distribute to 

help business. 
The girls can be linked with 

several ballyhoo accessories. A 
huge champagne bottle can be 
constructed of wire hoops and 
stays and canvas. Maybe the 
dairy has a big milk bottle 
which can serve as a base for 
a longer neck and darker 
coloring. Two girls might go 
about with a huge tray sup¬ 
porting the bottle. Copy on 
it might read: “the cork pops 
off some real entertainment 
Friday at the Rialto.” 

They might also carry in a 
stretcher or litter between them, 
a dummy or light fellow dressed 
as a waiter, slumped over wilted 
in his apron. Banner it: “tired 
of waiting for ‘Moulin Rouge’— 
you’ll pass out from sheer joy 

when you 
, see it, Fri- 
•1 . day at the 

Rialto!” 

The French sailor maids, 
with their trim breeches, laced 
waistcoats, flamboyant and 
brief sailor collars, and mam- 
moth-tasseled berets, are an 
atmospheric touch in the pic¬ 
ture, and can be costumed in 
duplicate for local girls, should 
the exhibitor favor a note of 
ballyhoo for the street or his 
front. 

Any pretty girl, pair of girls, 
or string of girls, will look 
prettier so garbed; if it’s too 
chilly where and when you 
play the picture, 
make the sailorette >£- 
trousers longer, and fjr 
the blouse a pea j 
jacket. I 

Heralds, teaser m 
copy, handbills, and 
comment, are not 
the only things these 



)UBLE HER BEAUTY • DOUBLE HER 

MOULIN RpUGE' 

-\ 

Selling it 

BIG AS LIFE 
LIFE - SIZED LIFE - COLORED 

A de luxe display piece of many uses, 

current and advance. For the front, the 

foyer, windows, trucks; substantially made, 

ample spots for theatre imprints. A fin¬ 

ished and colored cutout, at a price many 

cities charge for an ordinary black and 

while blow-up of similar size—Order from 

PHOTOCOLOR STUDIOS 
220 West 42nd Street New York City 

Each §6.95 — F.O.B. New York 

WHAT’S YOUR IDEA of 

BENNETT l’BRUNETTE? 

One of screenland’s fairest blondes is Constance Bennett. Doesn’t it 
pique your curiosity and enlarge your imagination to wonder what kind of 
a brunette, a la Joan d’Arc, Miss Bennett would make? Over half of the 
ordinary public, and about seven-eighths of the imaginative movie crowd, 
are contest-conscious, and have fingers fairly itching for pens and pencils 
when there is just a chance to display their prowess, just a chance to get a 

competitive rating, no matter how small 
the recompense. 

Guest tickets, small cash prizes, items 
of merchandise posted by dealers al¬ 
lowed to distribute copies of your con¬ 
test blank or form, with their ad as 
part of the back imprint, can interest 
thousands in the race to most attrac¬ 
tively discover the new brunette Con¬ 
stance Bennett. Keep those “brunette” 
photos “covered up” a while. 

While such a drawing, or complete- 
the-drawing, idea can be put across by 
the theatre and merchants alone, it will 
mean more in most cities, if sponsored 
by a newspaper. Let the paper give 
the prizes pooled as their honor, in re¬ 
turn for the space they will give to 
publicizing the contest. With the press 
contact, such a contest can be carried 
along for several days, one day running 
a halftone mat of Miss Bennett as a 
blonde, telling readers to watch for the 
contest announcement in tomorrow’s 
paper. Next day you present the in¬ 
complete face outline, another day 
some treatments or solutions by early 
competitors, with an admonition that 
only so much time remains. 

Try and get the contest under way, 
so that the theatre itself may have some 
of the better entries, or the prize win¬ 
ning manuscripts, for a lobby or front 
display on “Moulin Rouge.” 

ENNE 
"20"' CENTURY HITS A NEW ENTERTAI 

- 



ALLURE • DOUBLE YOUR GROSS with 

TWDUAL ROLE 
NMENT HIGH WITH MOULIN ROUGE! 

JiiuLdl MUSIC 
by Remick Music Corp. 

1657 Broadway N. Y. C. 

THAT ME A AS MONEY 
COFFEE IN THE MORNING AND KISSES IN THE NIGHT 

SHEET MUSIC 
Remick Publications 

Bi 
— fPL- 
.v At, ouesw ...... .v «ar*y wap 

Rtht* Coffee InTfie Morning „„„ 

'Song: Of Surrender ' ^ I 

MAILING CARDS 
Two colors, with a friendly invitational message 
penned on the correspondence side. Good 
for your mailing list or that of' your leading 
song shop in return for lobby credit. 

$2.50 per THOUSAND 

WINDOW DISPLAY 
The “works” in colorful and effective display. 

Theatre imprint space. Fifty cents each, or 

free if you reciprocate the favors of the right 

song shop or distributor. 

“Coffee in the Morning,” “Song of 

Surrender,” and “Boulevard of 

Broken Dreams” already, as you 

play the picture, are established 

popular songs. Follow up your 

radio plugs, with windows, truck 

ballyhoo, and fronts that second 

the lilting refrains—and don’t for¬ 

get, Miss Bennett herself sings 

them, as do the Boswell Sisters, 

Russ Columho, and dazzling girls. 

The title pages of the sheet music 

numbers themselves are arresting. 



FASHION MAT 
If Constance Bennett wears it, it’s fashion. Here’s the 

mat of her new mode in “Moulin Rouge.” Just the 

thing for illustrating the commentaries on the fashion 

pages; and just as good for use in store advertisements 

that sense the weight of indorsement given their sales 

by displaying bon’ Bennet in creations resembling, or 

identical to, those they have stocked. The panels have 

been left open so that either prices or descriptive matter 

may be set in, either way. 

CO-OPERATIVE 
AD LAYOETS 

For one ad, for two, for a section, a page, 

or a double spread, “Moulin Rouge” offers 

many angles which link the exhibitor copy 

with the sales talk of other advertisers; and 

the co-operating dealer sales should profit 

from the glamor reflected on their copy by 

its star, its romance. 

Here are two suggested angles: A dual 

role for Bennett means double her beauty 

and allure; and Blanko Tubes mean double 

the life and beauty of your radio; Rinslo 

Washers mean double the life and beauty of 

your clothes; Greasgo Floor Wax means 

double the beauty of your hardwood floors, 

etc. 

Or: You can fool a man with your kisses 

(as Miss Bennett does in the picture) ; but 

HE KNOWS THE REAL THING in hosiery, 

automobile performance and comfort, drinks, 

rings, cigars, etc., etc. 

YOU CAN FOOL YOUR 
MAN KISSES/ 

CcmitoMce Jb amjdi 
MOULIN ROUGE' 

' «g>UT " - 
HE KNOWS THE REAL THING IN 

DOUBLE */« LIFE- DOUBLE Me BEAUTY. 

CONSTANCE BENNETT 
A/ar.'MOULIN ROUGE 

J. 

THIS THREE-COLUMN MAT PURPOSELY 

HAS BEEN ARRANGED TO GIVE YOU A 

TWO-COLUMN OR ONE-COLUMN ADAPTA¬ 

TION EASILY MADE BY COMPOSITORS. 

Left: Daring black velvet evening dress, extreme decolette back and front. Almost invisible cream georgette yoke 

topped with band of rhinestone mesh, caught in huge bow at shoulder. Long sash also of rhinestone mesh. 

Right: Striking evening dress in metal cloth with flattering draped neckline, unadorned save for ropes of braided 

self material at waist. 

Upper center: Huge natural leghorn picture hat with pale blue satin band and streamers caught with soft Spring 

flowers complementing the trimming on the white organdy frock with which it is worn. 

Lower center: Simplicity is the keynote of this white organdy frock, with girlish circular collar and pale blue satin 

sash, fastened with small bouquet of soft Spring flowers. Mat No. 10 — .15. 

MENU means STOMACH HARMONY 
There’s a coffee-shop episode in 

“Moulin Rouge,” fitting in with the 

song “Coffee in the Morning,” and 

the celebrated Boswell Sisters do it. 

There’s a coffee shop or more in 

your town; there’s thousands of 

them in the U.S.A. Here’s a way 

to put a shot from “Moulin Rouge” 

on the menu sheets or cards of any 

coffee shop; and it gives them a 

new touch to a boring daily print¬ 

ing routine. The idea of calling a 

menu a “harmony” is smart and re¬ 

flects the melodies audible and 

gastronomic to be had at your 

theatre and in the shop. 

Whether it’s used as a cover de¬ 

sign, or a “header” for the first in¬ 

side menu page, it clicks. Get the 

picture title, the theatre credit and 

playdate in directly under the il¬ 

lustration, if only ever so small. 

If the still and mat availability is low at your exchange, write 

direct to United Artists Exploitation Department, 729 Seventh 

Avenue, New York City, with the appropriate fee enclosed, and 

you’ll get sudden service. This is Mat No. 9 — .10. 

READ theTIMES " STAR, forborqaini ihot Double SA l//A/OS 



COFFEE sold by MAXWELL HOUSE 
They’ll “GO WITH YOU” 

J\EW YORK'S 

BEST “Spot” 
right on Broadway at the Times- 

Square sector has been set aside 

for a display of the Maxwell House 

Coffee tie-up with “Moulin Rouge,” 

timed to its New York opening. 

Constance Bennett, the Boswell 

Sisters, Russ Columbo and choruses 

feature the number “Coffee in the 

Morning.” Maxwell House dealers, 

and restaurants or shops serving 

this coffee are authorized to “go 

with you” on this tie-up. Give them 

stills, cut-outs; help them with ads 

and windows; and use this streamer 

idea; the copy imprint and the 

theatre imprint will follow your re¬ 

quirements — so send ’em along. 

Windows, menus, back-of-the-counter 

&zK! 

U t co«eC 

1 A c»reSseS and \aie, 
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Makes a Perfect Day jmua 

CONSTANCE , 

BENNETT* MOULIN 
ROUGE 

lAlACIE FRISKY NEW 
TIE EATM FRENGtt PARSE 

Vn.tszn.ttd 

2©Wiwr 
=4 UNITED ARTISTS foUtut 

Streamer 

8" x 15" 

On heavy paper; car-card size, 50—$2.00; 100— Car-card stock; fifty for $3.00; $4.50 per 100; 

$3.00; 250 for $5.00; less for quantity orders. 250 for $7.50. Lower rates for quantity orders. 

mirrors, truck sides and shipments 

are spots for Lhis streamer. It’s 

available as a car-card, too. And, 

if any dealer or shop has a reason 

for plugging their own line, go with 

them just so you get your own 

credit and play date alongside their 

imprint. There’s an eye-arresting 

coffee display on Broadway — a 

beautiful big cut-out coffee cup, 

from which real steam vaporizes 

thru jets set in back and below its 

edge; you or your coffee dealer 

can do that, too. 

CORKSCREWS 

ARE “KEYS” 
Here’s teaser copy imprinted 

on 4-inch envelopes that bear 

souvenir corkscrews as “keys”; 

a novelty that goes on working 

for you after the envelope has 

passed, because the picture title 

is embossed on every corkscrew. 

illllllllllllllllllllllM 

Here’s Your 
KEY 

to “MOULIN ROUGE” 

forbidden rendezvous of love 

a la Paris, where a zipping ro¬ 

mantic comedy cocktail will be 

uncorked . 

• 

Constance Bennett 

will show you how to use it 

All Week Beginning 

FRIDAY 

at KEITH’S Theatre 

In envelopes with your im¬ 

print. 

500 for $4.50 

1000 for $6.00 

3000—$5.75 per M 

5000—$5.50 per M 

44CI ass” INVITATIONAL FOLDER 
An attractive invitation folder that is not a throwaway alone. The invita¬ 

tional angle follows up inside with an arrangement in which the imprint is 

shared by the theatre and any merchant who cares to co-operate using them 

as wrap-ins, reminders, etc. Constance Bennett invites you to penetrate her 

love game in “Moulin Rouge,” starting Friday at the Rivoli Theatre. Meakin’s 

invites you to try Covington’s newest and smartest lunching palace at etc. 

Strong high grade vellum paper, 4" x 7" folded; 7" x 7" opened. One im¬ 

print, including theatre, playdate and merchant copy, at $4.00 

for 500; $5.00 for 1000; $4.75 per M for order of 3000; 

$4.50 per M for orders of 5000. Change of tie-up copy at 

composition cost of $1.00 per change, regardless of quantity. 

for CARNIVAL 

ATMOSPHERE 

Crepe paper, serpentine, confetti, and any 

DOMINO MASQUES 
These domino masks 

are in keeping with the 

spirit of “Moulin Rouge”; 

brightly colored, die cut 

all around and with eye 

holes and elastic; imprint 

250 — $4.00; 500 — $6.00; 1000 — includes theatre name and 

$9.50; 3000 — $9.00 per M. playdate. 

other decorative material or atmospheric ac¬ 

cessories needed for that “Moulin Rouge” 

mardi gras touch can be had in variety from 

the Economy Novelty Company. Particularly 

attractive is a carnival crepe sheet done in 

six colors with balloons, lanterns, masks, con¬ 

fetti and serpentine adornment, in sheets 10 

feet long by twenty inches wide. For panels, 

wall borders, and can be adapted to gay 

skirts, waists and trousers for usherettes. 

Priced at 35 cents a single sheet. 

HANGERS 
A truly beautiful doorknob hanger that can 

be distributed also on milk bottles, beverage 

bottles, and hung on automobile door handles. 

The star is there, the red mill arms disport 

beautiful girls, and the imprint is made to 

fit your directions. 

500-$4.50; lOOO-$6.00; 3000-$5.75 per 

M; 5000-$5.50 per M. 

Remittance with order will save C. O. D. charges. 

Any Item oil This Page Should Be Ordered DIRECT from 

ECONOMY NOVELTY & PRINTING CO. 
239 WEST 39th STREET.NEW YORK, N. Y. 



BEST PEOPLE SUPPORT 

‘MOULIN ROUGE’ BALL 
Be the spark and promotional energy behind a 

“Moulin Rouge Ball.” Particularly good if it can 
be sponsored jointly with the exhibitor by some 
reputable civic organization like the Junior League, 
and presented as a benefit for any of many deserv¬ 
ing causes. “Moulin Rouge,” like Montmartre, 
carries the spontaneity, the punch and infectious 
champagne spirit of Parisian cameraderie. It sug¬ 
gests decorations grotesque and bizarre, and masks 
and costumes of the same mood. If the social set 
is properly sold on the idea, their leaders consent¬ 
ing to stage and enter into a French frolic with 
masks and costumes, will in itself prove a drawing 
card of great appeal. 

See that the preferred lists of the society editors 
of the papers constitute the bulk of the invitations. 
Try and arrange also for the papers to run advance 
photos of some of the more prominent guests in 
what they are likely to wear. 

The theatre connection, aside from exploiting 
title, can be amplified in many ways. The theatre 
ticket booth, or a special one set up inside the 
lobby, can handle tickets or reservations for the 
ball. Guest tickets to “Moulin Rouge,” or some 
subsequent attraction, can be posted among the 
awards drummed up for most novel costumes. A 
cash prize, or some beauty accessory promoted 
from a merchant for credit in all displays, might 
be awarded to the one who most nearly resembles 
Constance Bennett, either in her brunette tresses, 
or blonde. The most attractive blonde and brunette 
pair, or twins, might also come in for a special 
award. 

There’s no end lo what can be accomplished with 
Lhe glad co-operation accorded a movement for 
charity; that “Bowery” ball put on in New York 
is still bubbling over in trade papers. There are 
as many original slants to be added as your own 
local proposition gets going, as there are streets 
in your town. 

Constance Bennett, a striking blonde, is more than striking as 
a brunette. Here’s merchandising “meat” for beauty shops and all 
forms of cosmetics, presented along the blonde-or-brunette angle, and 
illustrated by stills of the contrasting types portrayed by Miss Bennett. 
The display of stills, cutout poster faces and figures, and the beauti¬ 
cian or preparation advertised, can lead off the copy from several 
angles: “You, too, can be an entirely new and different person, thru 
the magic of Skintite Cream, etc.” “Blonde or brunette, your hair and 
face problems are perfectly solved by the expert operators at the Paintee 
Primme Shoppe.” “Constance Bennett holds her man in 
‘Moulin Rouge’ by being an ever-new, always attractive, 
woman! Let the Lipla Salon help you keep YOUR man, 
by keeping your personality at its brightest!” There 
should be some mention 
in any ad or window set¬ 
up, of the theatre furn¬ 
ishing the display 
pieces, and the attrac¬ 
tion’s play- 
date, of course. 

HOME TOWN MISS 
BENNETT FOUND 

..for WOMEN 

WHO WANT TO 

BE DIFFERENT 

Every city and town has a girl, or several of them, 

who think, or are told by friends, that they resemble 

Constance Bennett—it’s a distinct type. 

The exhibitor can capitalize on this by seeking the 

Connie Bennett of Hamilton, or the “Miss Moulin 

Rouge.” Nominations can be made pictorially by the 

entrant or her friends. The lobby or a co-operating 

newspaper can be made a polling or ballot place to de¬ 

cide the winner. An alert photographer can see the 

possibilities of re-orders from photos taken of the am¬ 

bitious girls during the compaign. He might arrange a 

“gallery” in one corner of the inner lobby; at least he 

will echo the campaign in his window display. 

A cash prize, items from merchants who tie-in with 

windows and ad space, guest tickets as consolation 

awards, can be added to hostess privileges accorded 

Hamilton’s Miss “Moulin Rouge,” or Constance Bennett. 

A trip on such-and-such a bus line, a free day at 

Shady Beach, guest privileges for a day at the theatre 

and hotel, for herself and relatives, can build up in¬ 

centive for competition that will be as big as your 

civic pride and community spirit. 

Ballots for the selection can be published in the co¬ 

operating paper, and also given by the stores and thea¬ 

tre for any purchase above a set minimum, each adult 

admission. 

B A D I O 
S C B I P T 

If you buy time on the air, be 

it five minutes or half an hour; or 

if you contrive a tie-up with spon¬ 

sors, you will find the United 

Artists’ broadcasting booklet a 

great help in planning continuity. 

At the exchange or Home Office. 

DRAWINGS 
IN HOUGE 

Here’s a contest idea that will fit in with your rouge 
tie-ups. The prizes needed won’t be expensive. Perhaps 
a five dollar grand prize, a few rouge compacts, and some 
guest tickets to the theatre. Star photos, too, are more 
prized than you think. 

Some astounding portraits or crayon impressions can be made with rouge, 
with its many tints, or with just a monotint. And you needn’t be an expert crafts¬ 
man to take a photo of Connie Bennett and chalk off or rouge out an impression 
or copy of this lovely blonde. Contest, conditions, closing time and prizes can he 
introduced to the public in newspaper advertising and circulars by the cosmetic 
dealer, and made a natural tie-up, by being re-echoed in special blow-ups, clippings, 
or a display similar to one the store will certainly get up for their window, for your 
lobby. 

You’re appealing to an intelligent class of fans, and at the same time making 
them Bennett-conscious and rouge-conscious, Moulin and otherwise. 



ADS that will ADD $$ 

OWN WIFE-NAMED HERSELF 

AS THE OTHER WOMAN 

Blonde by night, bru¬ 

nette by day, she became 

a rival to herself in the 

fight for her husband’s 

love! 

JOSEPH M. SCHENCK 
presents 

0 c c 
L L 

Connie and Franchot! The 

new "Perfect Lovers of the 

Screen" in an astounding 

story with beautiful girls 

and unforgettable tunes. 

HEAR: 

"The Song of Surrender", 

"Coffee in the Morning” 

and Boulevard of Broken 

Dreams. ” 

20th 
Century 
Picture 

I •' (a 
\ with 

TULLIO C ARM IN ATI 
and Directed by 

RUSS COLUMBO SIDNEY 

BOSWELL SISTERS LANFIELD 

A DARRYL F. ZANUCK Production 

11—Four Col. Ad (Mat .20; Cut .80) 

Her "Double Life" means your Double Gross! 



CONSTANCE 

BENNETT ^ 

^ FRANCHOT 
TONE 
TULLIO CARMINATI 
and RUSS COLUMBO 
BOSWELL SISTERS 

Directed by SIDNEY LANFIELD 

A DARRYL F. ZANUCK production 

■Released thru UNITED ARTISTS 

20 th 

CENTURY 
PICTURE 

12—Three Col. Ad (Mat .15; Cut .60) 

Brunette by day, 

blonde by night, 
she led a double 

life to keep the 

love of one man! 

JOSEPH M. SCHENCKj 

CONSTANCE' ltW 
BENNETT 

Directed by 
SIDNEY LANFIELD 

20th 

FRANCHOT 

TONE 
The Screen's New 
"Perfect Lovers" 

In a romance of 

gay tunes and 

beautiful girls! 

A DARRYL F. ZANUCK Production 

CENTURY 
PICTURE 

Released thru 
UNITED ARTISTS 

14—Two Col. Ad (Mat .10; Cut .40) 

Catchlines 

One brought him “Coffee in the Morning”—another, 

Kisses Every Night”; but something these girls had 

in common, told him his dual love-life was not just 

ALL right! 

She tossed back at him every little love lie he had 

whispered secretly to another; where had she learned 

them, this amazing little love spy? 

She was both captive and captor, he held her in his 

arms, but SHE held the key to the love secrets he 

thought he shared only with the other woman! 

Surrender in her heart; defiance on her lips—she in¬ 

vades the world’s gayest man-battle, and with the 

strangest weapon ever used by woman, emerges 

victor—yet vanquished! 

13—Three Col. Ad (Mat .15; Cut .60) 



She became her 

own rival for the 
love of one man! 

JOSEPH M. SCHENCK presents 

CONSTANCE 

ETT 
DARRYL F. ZANUCK’S 

production 

Ti* 
KilIN 
>UGE 

with FRANCHOT TONE 

20 th 

CENTURY PICTURE 
Released thru UNITED ARTISTS 

18—One Col. Ad 

(Mat .05; Cut .20) 

See this gayest of- Screenland’s 

"Perfect Love Teams,” in the mirth- 

and-melody romance of a girl who 

was her own rival, and a man who 

couldn’t trust his eyes! 

Love’s lilting lyrics! Beauteous girls 

"beaucoup” in a strange man-with- 

two-women story that seems AL¬ 

MOST too grand to be true! 

He drove her into the life he refused 

his wife; he applauded her for the 

conduct he despised in others; he 

loved her for being the woman she 

was not-yet romance finds a way, 

in "Moulin Rouge.” 

As sparkling as champagne, this 

story of a blonde and brunette, and 

a man who loved the twain, not 

wisely, but too well. 

The astounding story of 

A WOMAN WHO WAS JEALOUS OF HERSELF! 

•Even he, her own 

husband, didn’t know 

that this blonde by 

night, for whom he 

had fallen, and his 

| wife, a brunette by 

\ day, were one and 

(the same woman! 

JOSEPH M. SCHENCK presents 

CO INI STANCE 

CONNIE and FRANCHOT 

The new "Perfect Lovers of 

the Screen”, in a sweeping 

romance with gay music 

1 beautiful girls! 

FRANCHOT 
T 

"Coffee In The Morning”, 

"The Song Of Surrender” 

and"Boulevard of Broken 

Dreams.” 

TULLIO CARMINATI 
RUSS COLUMBO and BOSWELL SISTERS 

20™ 
CENTURY PICTURE 

21—Four Col. Ad (Mat .20; Cut .80) 

Easy to Adapt 
HE LOVED TWO 

WOMEN ... ONE 

BLONDE, ONE 

BRUNETTE . . . 

Yet even he didn’t know 
they were one and the same 

— his own wife! 

The new perfect lovers of 
the screen in a spectac¬ 
ular romance of song 

SCHENCK 

CONSTANCE 

BENNETT 

20th 

The theatre which finds 

its ad budget allows for 

a smaller, or a larger, 

space than the one ac¬ 

tually occupied in the pre¬ 

ferred mat layout, will 

find it easy to adapt the 

snappy art, title, cast, and 

credits to any re-arrange- 

ment. Cut up the illustra¬ 

tions and paste down to 

visualize your idea; but 

give the compositor com¬ 

plete mats uncut—he has 

to make the separations 

in metal after casting. 

You'll see TWO 

CONSTANCE BENNETTS 

one blonde, one bru¬ 

nette, in this lavish 

romance with music 

and beautiful girls! 

JOSEPH M. SCHENCK 
presents j y" 

CONSTANCE ^ 

BENNETT 
in DARRYL F. ZANUCK’S 

production .. jc wT 

/ ^ Tr' 20th 

' CENTURY 
PICTURB 

Released thru UNITED ARTISTS 

v,i,hP RAINCHOT 

TONE 
TULLIO CARMINATI 

BOSWELL SISTERS 

and RUSS COLUMBO 

16—Two Col. Ad (Mat .10; Cut .40) 24—Two Col. Ad (Mat .10; Cut .40) 



rwwwv 

She was TOO GOOD TO BE TRUE—to herself; and 

so, for her husband, she MADE another girl! 

What’s a Boudoir between Blondes—when one is a 

brunette on a rampage, and the other is a wife on a ruse? 

Her eyes, her hair, her lines fooled him—he was so sure 

of his new-found love, until her kisses gave her away. 

She tricked her husband and fooled herself! 

She tripped up her lover and trapped herself! 

19—Two Col. Ad (Mat .10; Cut .40) 

to keep the love of one man! 
JOSEPH M. SCHENCK 

Presents 

CONSTANCE 

BENNETT 

Released thru 

UNITED ARTISTS 

FRANCHOT 

TONE 
TUIUO CARMI NAT! 
and RUSS COLOMBO 
BOSWELL SISTERS 

Ol reefed by 
SIDNEY LANHELD 

A Darryl F. Zanuck 
Production 

20* S 

23—Two Col. Ad (Mat .10; Cut .40) 

A BRUNETTE BY DAY! 

A BLONDE BY NIGHT! 

Even her own husband 

didn’t know these'two’ 

women he made love 
to were one and the 

same.. . HIS WIFE! 

JOSEPH M. SCHENCK 
presents 

CO N STANCE 

BENNETT 
FRANCHOT 
TON 

The new "Perfect 

Lovers of the Screen" 

!M ^ DARRYL F. ZANUCK’S 
Music! Beautiful Girls! 
Hear: "Coffee In The Morning", 
"Boulevard of Broken Dreams" 
and "The Song Of Surrender" 

20th 
C1NTUAY PICTURE 

Released thru UNITED ARTISTS 

'Romance ^^Magnificent 

TULLIO CARMINATI 
RUSS COLUMBO 
BOSWELL SISTERS 

'Directed by SIDNEY LANFIELD 

22—Two Col. Ad (Mat .10; Cut .40) 

His Own Wife Was 
"The Other Woman" 

He Sacrificed His Own 
Wife For! 

JOSEPH M. SCHENCK presents 

CONfTANCE 

BENNETT 
11* 

I «t <;i 
\ WIT* 

FRANCHOT 

TONE 
TULLIO CARMINATI 
and RUSS COLUMBO 
BOSWELL SISTERS 

A DARRYL F. ZANUCK 
production 

20th Century Picture 

Released thru UNITED ARTISTS 

17—One Col. Ad 
(Mat .05; Cut .20) 

JOSEPH M. SCHENCK 

—c,BENNETT 
DARRYL F. ZANUCK 

production 

1«<G1 
with FRANCHOT 

TONE 

20—One Col. Ad 
(Mat .05; Cut .20) 

She played her love hand per¬ 

fectly—then lost her heart to 

hold her man. 

She stood in the slippers of 

his “other woman,” to hear 

him say the things all wives 

love to hear. 

She bluffed her man and awed 

herself—for when he breathed 

“I Love You,” she wasn’t sure 

whether it was for her—or her 

other self. 

Here’s a new love triangle with 

six sides—the love story of a 

twin-wife, with two loves, and 

a double-problem to solve. 



YOUR RECEIPT} WILL BE HUGE 

GET IN LINE for 

2 0 i h CENTURY’S 

Big Anniversary 

CELEBRATION! 

“CHAMPAGNE” VIEW PEPS 
EP OLD PEEPHOLE IDEA 

If a vacant store window presents itself, 

or a nook in the lobby, the dark mysterious 

peephole idea can be dragged out and given 

a champagne polish for “Moulin Rouge.” 

The panorama to be unveiled to curious eyes 

which may peer in can be a frisky Parisian 

background made up of girls, girls, girls, 

and more girls. Get ’em from stills, from 

posters, from ad proofs, and mix in a 

sprinkling of those snappy magazine covers. 

Somewhere between the peephole and the 

background, suspend like a telescope a dark- 

glass bottle. The invitational copy might 

read: “Get a bottled-eye’s view of ‘Moulin 

Rouge’ — see what it’s all about!” Except 

for the bottle-telescope the front is dark or 

curtained; one curious beginner at the bottle¬ 

neck peephole, will start off a waiting line. 

Gmutana KIMTT MOULIN ROUGE ' tone 

TRANS-SILK VALANCES 
A COMPANY THAT 
KEEPS IX STYLE 

BURGEE 

Canvas .45 

Silkolene .65 

FLAG made at low cost 

to fit your space. 

Conitnnu 
BEMNETT 

FRJLHCHOT TOME 

USHER’S BADGE 

Each .15 

On ANY feature that stresses modish 

wardrobes, or stars a celebrity whose 

name is a buy-word for fashion (and 

Constance Bennett is one), copies of 

wraps featured in the picture are the 

preferred merchandise of the minute. 

Dealers know this, and if they don’t 

they invariably are reminded by a 

broadside from 

MODERN 

MERCHANDISING BUREAU, Inc. 

36 West 44th Street New York City 

A good firm for dealers and theatre 
publicity men to keep in touch with. 

PENNANT 

Ideal for stringing with 

burgee _.15 

There isn’t any “front” 

problem for any occasion 

that cannot be handled 

by communicating direct 

MORRIS 

LIBERMAN 
7 2 9 B r o 

New York 

d w a y 

N. Y. 

Send for Liberman’s booklet in 

which you’ll find a big saving 

on all kinds of flags, pennants, 

valances. Rental rates a specialty. 

transit 
BENNETT 

Moulin 
%oMfe 
FRANC HOT 

TONE 

I 

CANVAS PENNANT 

Six Feet Long 1.75 



m HONEY S MONEY 
And a NATION-WIDE HOSIERY TIE-UP 
SHOULD PUT LOTS OF IT in BOTH EXHIBITOR and DEALER STOCKINGS! 

BACK CP your INVESTMENT 

For almost as little as the cost of the paper, posters 

bring you the finest creations in color by the world’s 

best artists. Give your front and displays distinction 

with these fine art broadsides, mounted, edges tinted. 

Don’t stop with just paper-hanging job for a frame; 

gel the Poster Cutout Booklet available on each United 

Artists’ production and see how many spots you may 

have been overlooking. At your exchange or the Home 

Office. 

The posters and stills available on “Moulin Rouge,” sound 

the keynote for your lobby “dress”; it should be gay, swanky, 

lyric, sparkling and girly. Flitter or broken Xmas ornaments help. 

Give Miss Bennett and the title dominant display. The two 

huge wine bottles here, keying up the cocktail mood of romance, 

serve to mask at top the operating mechanism, slow pulleys, which 

rotate across the top of the box-office a muslin belt with cutout 

figures of l’chase; as many blondes, brunettes, and well-groomed 

boys as you like can flick past upon it. 

In many towns, the beverage situation may yet be in ferment; 
don’t offend any possible patron; you can copy the “red mill” idea 
for a box-office piece in substitute. Stills, posters, and cutout en¬ 
largements of girls a la Parisienne can revolve slowly upon the 
windmill arms, which should not be speedy enough nor low enough 
to upset anybody’s hats or equilibrium. 

Keep in mind, too, that if you haven’t an artist, you can get 
an individual touch to your display frames by using poster figures, 
cut out and mounted on matboard, and the edges tinted. It’s cheap, 
and worth the effort in putting on a front. 

2,000,000 heralds already have been put in the 

mails, in wrapped parcels, upon dealer desks and 

counters telling of the great new wardrobe member 

for beautiful women- 

MOJUD HOSIERY 
already indorsed by Constance Bennett, and other 

filmland ladies whose names are linked with 

FASHION. There will be window displays FREE 

to DEALERS and EXHIBITORS, ad-mats and 

plenty of circulars. And the stocking itself, 

attractively packaged, delivers the GOODS! 

V For any co-operation which you can¬ 

not get locally, write direct to MOJUD 

Manufacturers, 

MOGK - JUDSON VOEHRINGER CO. 
3620—33rd Street Long Island City, N. Y. 

EHDORSED>V HOLLYWOOD'S FAIREST 

uId be “COCKTAIEISH” FRONT Shu 

CoKftance 
&eunztt 



Publicity Section 

CONSTANCE BENNETT 

"MOULIN ROUGE” 

BENNETT’S FIRST 
FOR 20TH CENTURY 

“Moulin Rouge,” A Musical, Is 
Connie’s Initial Film 
Under New Contract 

(Play Date Reader) 
“Moulin Rouge,” the romantic 

musical, starring Constance Bennett 
in her first appearance for Joseph 
M. Schenck’s and Darryl Zanuclt’s 
20th Century Pictures, a United 
Artists release, comes to the". 
. Theatre today for . 
days. 

Its story, based on a French stage 
success of the same name, will serve 
to introduce Miss Bennett in her 
first dual role, and as a singer of 
songs especially written for her by 
Harry Warren and A1 Dubin, who 
composed the memorable hits in 
“42nd Street,” “Gold Diggers of 
1933” and “Roman Scandals.” 

Surrounding her is a cast which 
includes Franchot Tone; Tullio Car- 
minati, stage star of “Strictly Dis¬ 
honorable;” Helen Westley, one of 
the founders of the New York The¬ 
atre Guild, and a star in many of 
its productions; Andrew Tombes 
and Russ Brown, comedians in num¬ 
erous New York stage shows. 

The Boswell Sisters and Russ 
Columbo, famous radio stars are 
another attraction of the film. 

Sidney Lanfield, who directed 
“Society Girl” and “Dance Team,” 
directed “Moulin Rouge.” 

Miss Bennett portrays both the 
stage-struck wife of a playwright 
and Raquel, gifted but notorious 
French music hall artiste. 

The plot has to do with the efforts 
of Helen to convince her husband 
that she should follow a career 
rather than make a home for him. 
It accumulates complications which 
include the situation of the husband 
making gallant love to her while 
thinking she is Raquel, and so put¬ 
ting himself in jeopardy of a divorce 
suit. 

The story gathers considerable 
dramatic momentum, and teeters at 
all times between comedy and ro¬ 
mance. 

Its action, for the most part, takes 
place backstage of an important 
New York revue and in the Park 
Avenue penthouse of the actress 
Raquel. 

Miss Bennett introduces two 
songs, “Coffee in the Morning and 
Kisses in the Night” and “Boule¬ 
vard of Broken Dreams.” Tullio 
Carminati sings “Song of Surren¬ 
der.” 

Chorines trained in intricate mod¬ 
ernistic dance routines by Russell 
Markert, who originated the Roxy- 
ettes in Radio City Music Hall, ap¬ 
pear recurrently in numbers keyed 
to the underlying rhythm of the 
picture. 

The picture was produced on an 
exceedingly lavish scale, and marks 
Miss Bennett’s debut in musicals. 

That Charming Carminati 

Accent Once Kept Tullio 

Out of the Talkies 

(Advance Story) 
Tullio Carminati, back in Holly¬ 

wood wonders what it is all about. 
When this one-time leading man 

was brought to Hollywood several 
years ago, he tried mightily to over¬ 
come his foreign accent. 

By dint of great effort he finally 
reached the point where he could 
speak with only a trace of foreign 
pronunciation, but even this was 
not enough to keep him in the movie 
limelight when the talkies arrived. 

Discouraged, he returned to New 
York. The accent was allowed to 
take its own course, and ripened to 
such a thickness that only a sharp- 
edged knife could cut through it. 
The gesture indicated a complete 
severance from all Hollywood hopes. 
Then came “Strictly Dishonorable.” 
He let his accents fall where they 
pleased — and was a tremendous 
hit. 

Now, because of his accent he was 
returned to Hollywood for a fea¬ 
tured role in Joseph M. Schenck 
and Darryl F. Zanuck’s presentation 
of “Moulin Rouge,” a 20th Century 
picture released through United 
Artists and opening at the . 
. Theatre . 

Tullio is still trying to figure it 

out! 

LOVE IN A ROMANTIC SETTING 

JOSEPH M. SCHENCK 

Presents a 
DARRYL F. ZANUCK 

Production 

CONSTANCE BENNETT 

“MOULIN” ROUGE” 

FRANCHOT TONE and 
TULLIO CARMINATI 

Directed by Sidney Lanfield 
Associate Producers William Goetz and Raymond Griffith 

20th CENTURY PICTURE 
Released through United Artists 

THE CAST 
Helen j 
Raquel J 
Douglas__ 
Le Maire_a_ 
Mrs. Morris_ 
McBride___ 
Joe_ 
Drunk_ 
Frenchman_ 
Eddie_ 
Ramon _ — 

.Constance Bennett 

Franchot Tone 
Tullio Carminati 

_Helen Westley 
_Andrew Tombes 

Russ Brown 
Hobart Cavanaugh 
Georges Renevant 

_Fuzzy Knight 
Ivan Lebedeff 

and 
THE BOSWELL SISTERS and RUSS COLUMBO 

Adaptation by Nunnally Johnson and Henry Lehrman 
Photography_Charles Rosher 
Film Editor_Lloyd Nosier 
Art Directors__Richard Day and Joseph Wright 
Music by _A1 Dubin and Harry Warren 
Musical Director_Alfred Newman 
Dance Ensembles. .__Russell Markert 

SYNOPSIS 
Helen Hall, wife of playwright Douglas Hall, wants to go 

on the stage, but he objects. She wheedles Le Maire, the pro¬ 
ducer, into letting her sing at an audition for a new production 
called “Le Maire’s Affairs.” He is amazed at her talent, but 
Douglas interferes vociferously and sends Helen home. 

She and her friend, “Morrie” leave the theatre, and return¬ 
ing to the Hall apartment, Helen prepares to go away. Doug 
follows her and they have a reconciliation, but in the midst of it 
are interrupted by McBride, the theatre’s press agent, announcing 
that Raquel, the famous French star, has signed to appear in Le 
Maire’s show. He displays Raquel’s photo, and Helen discovers 
that Raquel is really Jill Williams the girl who had played in a 
sister act with her a few years before her marriage to Douglas. 

The day Raquel arrives Helen goes to see her and together 
they plot that Helen is to substitute for her during rehearsals giv¬ 
ing her (Raquel) a chance to be alone with her gigolo, Ramon, 
and permitting Helen to show what she can do. 

During the intervening weeks, Douglas and Le Maire both 
succumb to the pseudo-Raquel’s charms. 

Douglas makes ardent love to her and even suggests that 
they go away together. 

On the opening night Raquel is delayed and Helen as Raquel 
has to go on in the first act. When she returns to the dressing 
room the real Raquel is preparing to step into the role, but a tap 
at the door disconcerts them. The real Raquel’s husband is ad¬ 
mitted. He has come for his wife and takes her away. 

There is nothing for Helen to do but go on with the show, 
and after it is all over, Douglas begs her pardon for his misjudg- 
ment of her talent. But Helen is more concerned with his “infi¬ 
delity” in making love to her as Raquel. Another knock admits 
a page boy to whom Doug had handed a note a half hour before 
asking that it be delivered to Raquel. In it he states that he can¬ 
not go away with her because he still loves his wife. 

Helen kisses and forgives him. 
IIIIIMIIIIIIIIIIIIIIIIII- 

Connie Bennett Plays 

Both Wife and ‘Other 

W oman’ in6MoulinRouge’ 

(Play Date Reader) 

Haven’t you often felt you would 

like to know how your husband 

would react if subjected to the in¬ 

triguing smiles of another charming 

woman? 

That is exactly the situation that 

Constance Bennett, in the dual role 

of a wife with stage aspirations and 

an attractive French diseuse, is 

faced with in “Moulin Rouge,” her 

first picture for 20th Century which 
opens today at the . 

Theatre. 

How the domineering husband 

who vetoes a stage career for the 

woman he married is forced to 

capitulate and concede her talent; 

how her masquerade as Another 

Personality almost wrecks her mar¬ 

riage to him as Herself unfolds it¬ 

self in a fascinatingly dramatic and 

romantic tale that will bring tears 

to your eyes one instant and set you 

roaring with merriment the next. 

This is the first time in her career 

that Miss Bennett has essayed a 

dual role, one of the most difficult 

feats in screen acting, and critics 

have been enthusiastic in their com¬ 

mendation of her performance. 

Playing opposite Miss Bennett is 

Franchot Tone, noted stage and 

screen star. 

Another Broadway star who ap¬ 

pears with the eldest Bennett 

daughter in “Moulin Rouge” is 

Tullio Carminati. Carminati plays 

the role of Le Maire, a theatrical 

producer, who also falls for the wiles 

of the French diseuse, Raquel, whom 

Connie impersonates. The Boswell 

Sisters and Russ Columbo, crooning 

radio favorites are other attractive 

features of the sparkling musical. 

This is also the first time that 
Miss Bennett has been so definitely 
featured as a singing star, and if 
you don’t believe that this young 
lady can sing as well as act, you’ll 
be most agreeably surprised. 

Two songs, which are quite likely 
to become hits of the season, are 
sung by her in her role as the 
Parisian actress. One of them is 
called “Coffee in the Morning and 
Kisses in the Night” — a melody 
which calls for a wicked wink if 

A STAR IS MADE 
BY HER IMITATORS 

Zanuck Points to Hordes of 
‘Little Connies’ as Proof of 

Bennett’s Success 

(Current Feature) 

It was during the filming of 
“Moulin Rouge” that Darryl F. 
Zanuck was asked this important 
question: 

“What will cause one actress to 
retain popularity for years, while 
others, after a meteoric career, 
quietly vanish?” 

This magician of the screen who, 
in association with Joseph M. 
Schenck, is guiding the destinies of 
that newest enterprise in cinema 
production, 20th Century Pictures, 
did not hesitate a moment in giving 
his answer. 

Here it is: 

“An actress is as great as the 

number of young women who try to 
talk, walk and dress like her. A 
great, popular actress is one who 
powerfully influences millions of 
lives.” 

He regards Constance Bennett, 
whom he recently signed, and who 
is starring in “Moulin Rouge,” her 
first picture for this company, as a 
great actress according to this cri¬ 
terion. 

“I walked out on the ‘Moulin 
Rouge’ set the other day,” he said, 
“And what struck me immediately 
was the great number of ‘little Con¬ 
stance Bennetts’ standing about. 

“It was a backstage scene, and I 
counted eleven blondes who wore 
their hair, arched their eyebrows, 
smoked a cigarette or leaned against 
a piano, in the most approved Con¬ 
stance Bennett manner. 

“Go into any high school or col¬ 
lege, and you will find scores of 
Constance Bennetts. Try the de¬ 
partment stores, and you’ll get dizzy 
counting her replicas. 

“This is not an unfortunate social 
phenomenon. Rather, it is what al¬ 
ways happens when girls and young 
women are shaping their lives. All 
of us must have some example to go 
by when we’re young. We cannot 
help being influenced by the strong 
public personalities of our time. 
Only a very few can be the leaders 
— those who influence other people. 
They are the great originators. 

“It is the same in any other 
field. Joseph Conrad and Henry L. 
Mencken are great in the fields of 
literary creation and criticism, re¬ 
spectively, because thousands of 
lesser writers have tried to copy 
them. Other writers may be equally 
gifted, but have not had the in¬ 
fluence they have had. 

“An actress may have great tal¬ 
ent, yet not have that quality 
which causes a nation of women to 
dress like her, walk like her, talk, 
like her. And the actress who does 
not inspire countless women to imi¬ 
tate her will not last long on the 
screen. 

“The great popular screen actress, 
the one who retains her popularity 
over a long period—is one who in¬ 
spires at least a million other wo¬ 
men to fashion their lives after her 
image and likeness.” 

“Moulin Rouge,” a United Artists 
release directed by Sidney Lan¬ 
field, is the current attraction at the 
. Theatre. Franchot 
Tone and Tullio Carminati are fea¬ 
tured in Miss Bennett’s support. The 
Boswell Sisters and Russ Columbo 

’are also seen and heard. 

the ditty in its chorus answers the 
question as to what on earth keeps 
married couples together despite 
frequent marital battles. 

The other tune is a romantic bal¬ 
lad entitled “The Boulevard of 
Broken Dreams.” 

This Joseph M. Schenek-Darryl F. 
Zanuck presentation is being re¬ 
leased by United Artists. 

Helen Westley, importantly cast in 
“Moulin Rouge,” starring Constance 
Bennett, has played in more than 
forty productions of the New Yorlc 
Theatre Guild, of which she was one 
of the founders. 



CONNIE'S FIRST REAL SINGING ROLE AS CAY FRENCH STAR 

Connie Bennett Goes Brunette 

For Dual Role in “Moulin Rouge95 

Constance Bennett in “Moulin Rouge” 
2—Two Col. Star Heads (Mat .10; Cut .40) 

(Advance Story) 

Can you imagine Constance Ben¬ 
nett as a brunette? 

Well, here’s your chance to see 
what a wig can do for a lady I 

In “Moulin Rouge,” Connie’s new 
starring vehicle, a 20th Century 
picture presented by Joseph M. 
richenck and Darryl F. Zanuck, the 
fascinating golden-haired actress 
plays a dual role —that of a wife 
with stage aspirations, and the part 
of a notorious French diseuse. 

At the beginning of the story, 

Miss Bennett plays the chestnut¬ 
haired wife of a playwright, but in 
the spectacular musical scenes with 
which the production abounds, she 
is Raquel, the blonde Parisian musi¬ 
cal comedy queen who comes to 

Andrew Tombes Was On 

the Right Set — But 

in the Wrong Role! 

(Current Story) 

If Andrew Tombes’ first day in a 

Hollywood picture studio were de¬ 

scribed in a “Believe It Or Not” 

column, most people would still be 

skeptical. But it really happened. 

Tombes, an eccentric comedian, 

has played in musical comedies for 

the past seventeen years without 

once having gotten off Broadway. 

Recently he was signed by Joseph 

M. Schenck and Darryl F. Zanuck 

to play the role of a tough press 

agent in “Moulin Rouge,” Constance 

Bennett’s first starring production 

for 20th Century Pictures, now 

showing at the.Theatre. 

The morning he came to the 

United Artists studio to play his 

first scenes, he became confused as 

to the location of the entrance, and 

found himself walking through a 

gateway with a large number of 

actors and actresses in evening 

clothes. Looking about him he was 

delighted. He found himself say¬ 

ing “Hello” to at least twenty dif¬ 
ferent players he had known in the 
East, some of them fairly big 
names on Broadway in past years. 

As they walked on a man came 
alongside, like a shepherd guiding 
a flock, and said: 

“All the gentlemen will dress in 
the main gymnasium.” 

When they left the dressing room 
they were taken to a set which had 

been converted into a theatre audi¬ 
torium. They filed in and took 
seats. An assistant director came 
up and said, “Lots of animation — 
vou’re supposed to be first nighters.” 

“But I’m supposed to be a press 
agent,” said Tombes. 

“And I’m supposed to be your 
grandmother,” laughed the assist¬ 
ant director. “Now — everybody 
stay put I” 

So Tombes stayed put. 

As he explained in telling the 
story later — 

“How was I to know I wasn’t do¬ 
ing right? There I was, surrounded 
by at least 20 Broadway big names, 
some of them bigger than my own. 
How could I possibly know they 
were just extras!” 

But they were. And in the mean- 

captivate New York audiences with 
her singing and dancing. 

In other words, when she plays 
herself in the picture, she wears a 
brunette wig, and when she plays 
the “other woman” she is her nat¬ 
ural blonde self. 

Anyway, it’s much less compli¬ 
cated than it seems. 

The wig is of a new type which 
has been evolved by Hollywood 
make-up experts, and is so care¬ 
fully fashioned that even in a per¬ 
sonal scrutiny of the wearer, it does 
not betray the artificial hairline 
typical of the usual theatrical wig. 

“Moulin Rouge,” a current United 
Artists release is the feature film 
attraction at the . 
Theatre . 

time, Director Sidney Lanfield had 
page boys scouring the lot looking 
for Andrew Tombes, wanted on the 
stage of the auditorium to play his 
part with Constance Bennett, Fran- 
chot Tone and Tullio Carminati. 
And it wasn’t until Lanfield shouted 
through a megaphone, “Anyone seen 
Andrew Tombes?” that the comedian 
rushed out of his seat, walked up 
the aisle and strode onto the stage. 

“I guess the moral of the story,” 
Tombes laughed, “is that the legiti¬ 
mate theatre isn’t as active as it 
might be and that the Broadway 
stars of yesterday are the Holly¬ 
wood extras of today.” 

Irving Berlin’s 6Find’ 

Turns Out to be Connie 

Bennett in Disguise 

(Advance Story) 

Irving Berlin, noted song writer, 
sat in on the filming of one of the 
stage sequences in “Moulin Rouge,” 
the new film musical in which 20th 
Century Pictures is starring Con¬ 
stance Bennett. 

A young lady was singing — a 
catchy, lilting tune of the type that 
lingers in one’s memory — and she 
was singing it remarkably well. 
The dance steps too were executed 
with excellent technique. Berlin 
was enthralled. 

Eagerly he watched. Critically 
he listened. Certainly here was a 
find—star material for forthcoming 
musical comedy productions. 

He hurried over to Director Sid¬ 
ney Lanfield during a rest period. 

“That kid’s good!” he enthused. 

Lanfield smiled and called the 
“kid” over. 

He introduced Mr. Berlin with a 
twinkle in his eye. 

The young lady smiled and ac¬ 
knowledged the introduction with 
much graciousness and charm. 

They chatted quietly for a few 
minutes. 

Quite casually the young lady put 
her hand up to her head and presto! 
off came a long-bobbed chestnut wig. 

It was Connie herself. 

Berlin had to admit the laugh was 
on him, for he has known Miss Ben¬ 
nett well for lo! these many years 
— and he never even recognized 
her. 

“Moulin Rouge” is a Joseph M. 
Schenck-Darryl F. Zanuck presenta¬ 
tion released through United Artists. 
It will be seen at the . 
Theatre . 

STAGE WORK WON 
TONEFUMINTRACT 

Popular Leading Man Seen 
Opposite Constance Bennett 

in “Moulin Rouge” 

(Biographical Feature) 

It was his work in “Success 
Story,” one of the outstanding 
legitimate dramatic hits of 1932 
that opened Hollywood’s gates to 
Franchot Tone, who plays the part 
of the author-husband in “Moulin 
Rouge,” Constance Bennett’s latest 
starring vehicle, a Joseph M. 
Schenck-Darryl F. Zanuck 20th Cen¬ 
tury picture, released through United 
Artists and now being shown at the 
. Theatre. 

Tone is the second son of Frank 
J. Tone, president of the Carborun¬ 
dum Company, and was born in 
Niagara Falls, New York. He at¬ 
tended private schools in Niagara 
Falls, Saranac Lake and Potsdam 
and in the states of Pennsylvania 
and Arizona. Later he metriculated 
at Cornell and during his stay there 
became president of the Cornell 
Dramatic Club and later served as 
assistant Professor of Romance 
Languages. He also attended a 
summer session at the University of 
Ronnes, in France. 

Returning to America, he secured 
an engagement with a theatrical 
stock company in Buffalo, New 
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York, attracting favorable atten¬ 

tion, and progressing thence to New 

York where he appeared in “The 

Belt” in the New Playwright’s 

Theatre in Greenwich Village and 
later in “The Age of Innocence” 
with Katherine Cornell. 

In 1929 he was seen in a series of 
New York Theatre Guild produc¬ 
tions, including “Red Dust,” “Green 
Grow the Lilacs,” and “Hotel Uni¬ 
verse,” graduating from there into 
“Pagan Lady” as leading man for 
Lenore Ulric. 

As one of the founder-members of 
the Group Theatre in New York, a 
sort of Junior Theatre Guild which 
sought to introduce a fresh, new 
note into the theatre, he appeared 
in “The House of Connelly,” “1931,” 
“Night Over Taos,” and finally in 
“Success Story.” 

His work in the latter brought 
him a contract with Metro-Gold- 
wyn-Mayer, and his first talking pic¬ 
ture role was with Joan Crawford 
and Gary Cooper in “Today We 
Live.” He has since played the 
leads in such pictures as “Strangers 
Return,” “Dancing Lady,” and 
“Gabriel Over the White House.” 

He plays golf, swims, dances, 
plays bridge and alternates between 
fine literature and mystery stories 
in his reading. He is good-humored, 
casual, gentle and lives in a small 
house on the ocean front beneath 
the Palisades at Santa Monica. 

Tone is six feet even, slight, 
graceful, weighs 160 pounds, has 
soft, light brown hair, sharp hazel 
eyes and small head and face. 

Buss Brown, who plays the role of 
a tough stage manager in the new 
Constance Bennett starring picture, 
“Moulin Rouge," a 20 th Century 
musical, was a choir boy, soldier and 
newspaper reporter before the stage 
lured him to join the “footlight" 
parade. 

SUPPOSING — 

your husband met a fascinating 

blonde siren — what would he 

do? Whose charms would prove 

more potent, hers or yours? 

That’s the question to which 

Connie Bennett learns the answer 

in the ___ Theatre’s 

current film attraction, “Moulin 

Rouge.” Would you do what 

Connie did, or — 

WHAT WOULD YOU DO? 

SEES FRENCH SATIRE 
MCALOTATION 

Constance Bennett Cites Her 
New Film, “Moulin Rouge” 

as Example 

(Advance Feature) 

Constance Bennett believes that 
the French farce offers producers of 
screen musicals an opportunity to 
get away from the banality of the 
boy-meets-girl plot that makes so 
many of them look like rubber stamp 

facsimiles of each other. 
“Moulin Rouge,” her first starring 

picture for 20th Century Pictures 
which is being released by United 
Artists as the feature film attraction 
at the . Theatre . 
. sets a precedent in screen 
musicals which, she believes, will 
prove a fertile example. 

Adapted from a Paris stage suc¬ 
cess, “Moulin Rouge” is no less con¬ 
cerned than other musicals with the 
motivating forces of love. But in¬ 
stead of “love at first sight” adven¬ 
ture between over-grown adoles¬ 
cents, it presents the battle of a 
young wife to win back the play¬ 
wright husband whom she has 
driven into the arms of a French 
actress. 

“If musical comedy is going to 
retain its favor with the screen pub¬ 
lic, satire is going to be the force 
that sustains it,” she argues. “I 
mean by that, the farcical type of 
satire which French writers have 
brought to such perfection on their 
stage. 

“We have had a taste of the 
Americanized form of it in ‘Of Thee 
I Sing,’ which was a great hit on 
the stage in one of the leanest years 
in theatrical history. The film pub¬ 
lic of this country has shown that it 
favors sophistication, but so far it 
has been fed on emotional rather 
than the mental type of it, which 
is light, lilting and gay. 

“The French writers excel at the 
type of satire which conceals its 
barb in farce, because it has been 
their heritage since Moliere, Racine 
and Corneille. If American screen 

BE MINE 
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writers would catch the spirit of 
this type of play, they could pro¬ 
vide more stimulating amusement 
and give new vigor to musicals.” 

“Moulin Rouge” a Joseph M. 
Schenck-Darryl F. Zanuck presen¬ 
tation, was directed by Sidney 
Lanfield from an adaptation of a 
stage play made by Nunnally John¬ 
son and Henry Lehrman. A1 Dubin 

and Harry Warren composed the 
music. 

CONNIE IS CAST AS 
EXOTIC FRENCH STAR 

Role in “Moulin Rouge” Recalls 
Colorful Gallic Ladies 

of Yesterday 

(Current Feature) 

Those who remember the glamor¬ 
ous naughtiness of such notables of 
the French stage as Sarah Bern¬ 
hardt, Mistinguette, Gaby Deslys 
and Anna Held will find their mem¬ 
ories of these lovely ladies stirred 
by the provocative performance of 
Constance Bennett as Raquel, the 
Parisian diseuse, in “Moulin Rouge,” 
20th Century’s latest screen musical. 

To this imposing list, modernity 
has added the names of Mile. Polaire 
and that bewitching bit of femi¬ 
ninity who calls herself Irene 
Bordoni. 

Since their advent, there have 
been no French actresses capable of 
charming this nation into award¬ 
ing them stardom; possibly because 
Broadway has learned how to show 
Paris a thing or two in the way of 
sensationalism. 

But the older generation of this 
country well remembers the time 
when Bernhardt and her flaming 
loves were the subject of breathless 
exclamation. For all who wor¬ 
shipped at the throne of the Divine 
Sarah, there were as many who in¬ 
terpreted her divinity as a legacy 
from the realm of Satan. 

Anna Held startled the nation by 
bathing in a tub of milk, but the 
lacteal density of that fluid ren¬ 
dered whatever “daring” Anna 
might have revealed modest by 
comparison with what any by¬ 
stander may glimpse by squinting 
at a modern bathing beauty. 

Mistinguette’s “million dollar 
legs” were talked about and repro¬ 
duced everywhere in their day, but 
any girl today can accomplish the 
trick with a pair of high-heeled 
shoes. 

Gaby Deslys was pursued by roy¬ 
alty into newspaper headlines, but 
the star of today more often mar¬ 
ries her cameraman and leaves the 
crowned heads to the clutches of 
the chorus girls. 

By labeling—or libelling-her¬ 
self the “ugliest woman in the 
world,” Polaire became a short-lived 
center of attraction in this country, 
but a nation which could become 
bored at “Miss America” contests 
was hardly likely to remain inter¬ 
ested in an actress whose chief boast 
was a lack of pulchritude. 

Perhaps it was the bizarre esca¬ 
pades attributed to certain of the 
Hollywood stars which served to 
eclipse the Parisian type of naugh¬ 
tiness, and to make it today little 
more than a fond recollection. 

In “Moulin Rouge,” the Joseph M. 
Schenck-Darryl F. Zanuck produc¬ 
tion released by United Artists and 
showing this week at the . 
. Theatre, Constance Bennett 
as Mme. Raquel arrives in this 
country witli a gigolo in tow and a 
bewhiskered Senator - husband in 
close pursuit. 

Director Found His Own 

Experience of Value on Set 

(Advance Story) 

In directing “Moulin Rouge,” the 
new 20th Century musical starring 
Constance Bennett, Sidney Lanfield 
had a fund of personal experience 
upon which to draw for theatri¬ 
cal color. As a boy of 14, he played 
the piano in a cabaret called “The 
Movie Inn;” then he worked his way 
through Chicago University as a 
professional ivory-pounder in night 
clubs and by making Ampico rolls; 
after that he spent six years on the 
road as a vaudeville comedian. So 
he has seen the life of a profes¬ 
sional entertainer from all angles. 

The story of “Moulin Rouge,” 
a Joseph M. Schenck-Darryl F. 
Zanuck production which United 
Artists is releasing . 
at the . Theatre, stars 
Constance Bennett in the dual role 
of a wife with footlight aspirations 
and a French diseuse. 

RADIO STARS IN FILM 

Russ Columbo and the Boswell 
Sisters, idols of countless radio lis¬ 
teners, are seen and heard in “Moulin 
Rouge,” the new 20th Century 
screen musical starring Constance 
Bennett. Miss Bennett also emerges 
as a singing star in this her first 
musical production, released by 
United Artists and currently show¬ 
ing at the . Theatre. 



IN SPARKLINC MUSICAL COMEDY WITH ROMANTIC SETTINC 

WILED INTO FILMS 
VIA SOCIAL WHIRL 

Goldwyn Spotted Constance 
Bennett at Equity Ball 

and Signed Her 

(Biographical Feature) 
Sometimes it’s the little happen¬ 

ings in life that count the most! 
Take Constance Bennett, for in¬ 

stance! 
Constance has the star role in 

“Moulin Rouge,” the new 20th Cen¬ 
tury Picture which United Artists 
is releasing this week at the . 
. Theatre. 

She is the eldest of three daugh¬ 
ters of Richard Bennett, the cele¬ 
brated actor, was born in New 
York, and educated in private 
schools there and in Paris. 

After a social debut, Miss Ben¬ 
nett was a popular figure in the 
younger set of Washington and Bal¬ 
timore. The thought of becoming a 
screen celebrity was farthest from 
her mind. 

She was attending an Equity Ball 
with her father when a Hollywood 
producer spied her. He was Samuel 
Goldwyn. 

Goldwyn asked her to take a 
screen test, liked her screen person¬ 
ality and offered her the title role 
in “Cytlierea” which he was about 
to produce. She scored an instant 
success -— and thus her future be¬ 
came assured. 

This glamorous blonde star, in 
accounting for her success, gives 
full credit to her actor-father, who 
took a keen interest in her educa¬ 
tion and served always as mentor 
and guide. 

After appearing in a number of 
pictures as a free lance, she was 
given a long term contract by 
M-G-M. But destiny stepped in 
again. 

She married Philip Plant, the 
young millionaire, and since he ob¬ 
jected to her screen work, she wil¬ 
lingly abandoned it, the contract be¬ 
ing broken by mutual consent. 

The next step in her colorful life 
was to live, as Mrs. Plant, in her 
Parisian residence, in villas at Biar¬ 
ritz and on the Riviera and in vari¬ 
ous parts of Europe. Following the 
inevitable divorce she returned to 
America and to her first love — the 
screen. 

Constance had “come home” in 
the deepest sense, and her career 
since has flowed on as if it had 
never been interrupted. RKO-Pathe 
signed her and for them she has ap¬ 
peared in “Rich People,” “This 
Thing Called Love,” “Sin Takes a 
Holiday,” “Born to Love,” “The 
Common Law,” “Lady With a Past,” 
“What Price Hollywood,” “Rock-a- 
Bye,” “Our Betters,” “A Bed of 
Roses” and “Without Glory.” For 
various other companies she has 
made “Bought,” “Common Clay,” 
and “Two Against the World.” 

“Moulin Rouge,” a Joseph M. 
Schenck-Darryl F. Zanuck presenta¬ 
tion directed by Sidney Lanfield, 
marks her first dual role, the sec¬ 
ond picture in which she has sung, 
and the first in which her excellent 
singing voice has been featured so 
strongly. In this picture she por¬ 
trays both a notorious French ac¬ 
tress and the wife of a musical com¬ 
edy author who resembles the ac¬ 
tress. This is her first picture for 
20th Century. 

Helen Westley Renewed 

Old Acquaintance On Set 

(Advance Story) 

When Helen Westley played op¬ 
posite Richard Bennett, father of 
Constance, Barbara and Joan, some 
years ago in the stage success “They 
Knew What They Wanted,” she 
never dreamed that she would one 
day appear in a picture boasting 
one of the “little Bennetts” as its 
star. 

So when Joseph M. Schenck offered 
her the role of Mrs. Morris in 
“Moulin Rouge,” the screen musical 
production of his and Darryl F. 
Zanuclc’s 20th Century Pictures 
company, starring Constance Ben¬ 
nett, she accepted the role in a spirit 
of adventure 

It would be fun, she figured, to 
play with Richard’s daughter and at 
the same time renew other old ac¬ 
quaintances. 

For she also knew Franchot Tone, 
the male lead, who had played in 
many productions of the Theatre 
Guild of which she was one of the 
founders. 

And Tullio Carminati, also fea¬ 
tured in Connie’s support, was a 
warm friend. 

Miss Westley supplies much of the 
comedy in this sparkling musical 
production, released by United Ar¬ 
tists and coming to the . 
Theatre . 

NOW BENNETT FILM 
WAS COMPOUNDED 

IN DUAL ROLE 

Constance Bennett 
in “Moulin Rouge” 

4—One Col. Star Head 

(Mat .05; Cut .20) 

Constance Bennett Plays 

First Dual Role in ‘Moulin 

Rouge,’ Screen Musical 

(Play Date Reader) 

The dual role of stage struck wife 
and fascinating French musical 
comedy star which Constance Ben¬ 
nett plays in “Moulin Rouge,” her 
first 20tli Century picture opening 
today at the . Theatre 
also marks the first time that this 
charming actress lias had the oppor¬ 
tunity of portraying two distinctly 
different characters in one picture. 

From whirlwind start to amusing 
finish, “Moulin Rouge” deals with 
the highly dramatic and entertain¬ 
ing episodes which develop from her 
adoption of a disguise and a French 
accent, involving the disbelieving 
husband in situations that bring 
him perilously near the danger line 
leading to the divorce court. 

Franchot Tone plays Connie’s 
husband. 

The second male lead is played by 
Tullio Carminati, who will be re¬ 
membered for his outstanding suc¬ 
cess in “Strictly Dishonorable” and 
“Music in the Air.” 

Much of the droll comedy falls 
to the role of Mrs. Morris, played 
by Helen Westley, considered one 
of the foremost character actresses 
of the American stage. Miss West- 
ley is one of the founders of the 
New York Theatre Guild and is fre¬ 
quently cast in its productions. 

She accepted this, her first film 
role, in a spirit of adventure, largely 
because she and Franchot Tone are 
old friends, and she has known Miss 
Bennett since the latter was a child. 

“Moulin Rouge” is a presentation 
of Joseph M. Schenck and Darryl 
F. Zanuck and is released through 
United Artists. 

Coffee and Kisses 

Many giggles and many blushes 
were heard and seen on the set of 
“Moulin Rouge,” which Sidney Lan¬ 
field directed for his latest 20th Cen¬ 
tury production presented by Joseph 
M. Schenck and Darryl F. Zanuck 
and starring Constance Bennett. 

The embarrassment was caused by 
one of the songs which Miss Ben¬ 
nett sings, each verse of which 
treats of the marital life of a dif¬ 
ferent married couple, describes 
their domestic warfare and asks 
what on earth keeps them together. 
The answer to the question is sup¬ 
plied by the chorus of the song: 
“Coffee in the Morning and Kisses 
in the Night.” 

“Moulin Rouge” comes to the 
. Theatre . 
and is released by United Artists. 

Sidney Lanfield, who directed 
Constance Bennett in her first pic¬ 
ture for 20th Century, “Moulin 
Rouge,” is a 20th century baby. 
He was born in Chicago, April 20, 
1900! 

“MOULIN ROUGE” 
A SMART MUSICAL 

Constance Bennett Superb in 
Dual Role; Her Singing 

Voice Charming 

(Review) 

“Moulin Rouge,” which opened 
last night at the, . 
Theatre marks Constance Bennett’s 
first appearance in a dual role as 
well as her first 20th Century pro¬ 
duction. 

Constance sings two charming 
numbers in this sparkling screen 
musical — “Coffee in the Morning 
and Kisses in the Night” and “Bou¬ 
levard of Broken Dreams” — and 

her singing voice is a delightful 
surprise. 

The picture is a presentation of 
Joseph M. Schenck and Darryl F. 
Zanuck and was released through 
United Artists. 

“Moulin Rouge” is the story of 
an ambitious young wife who tries 
desperately to secure her husband’s 
consent to renewing her theatrical 
career, which she abandoned a few 
years before to marry him. He stub¬ 
bornly refuses, belittling her talent 
and asserting it is her business to 
be a homemaker — not a puppet of 
the public. 

How she wins her point, the clever 
ruse which she adopts in order to 
prove her ability, and above all the 
humorously dramatic situations re- 

- suiting from his capitulation to the 
charms of a siren involving him in 
the predicament of making love to 
his own wife without knowing it, 
form one of the most entertaining 
tales which has come to the screen 
for many a day. 

Franchot Tone plays the part of 
the domineering husband with fine 
restraint, making the character 
highly understandable as the coun¬ 
terpart of thousands of better 
halves who believe that a woman’s 
place is in the home, but a man’s 
is — well, anywhere he may choose 
to go. 

The second male lead is in the 
extremely capable hands of Tullio 
Carminati, who will be remembered 
for his exceptionally fine work in 
“Strictly Dishonorable,” which had 
a run of 76 consecutive weeks in 
New York and also in “Music in 
the Air” which ran for over 50 
weeks in the metropolis. 

Helen Westley, another Broadway 
favorite, more than does justice to 
the character of Mrs. Morris, life¬ 
long friend and coach of the ambi¬ 
tious and aspiring wife. The Bos¬ 
well Sisters and Russ Columbo, radio 
favorites also contribute to the joy 
of the occasion. 

The picture was directed by Sid 
ney Lanfield, the dance ensembles 
were devised and staged by Russell 
Markert and the melodies and lyrics 
were supplied by A1 Dubin and 
Harry Warren. 

Popular Ballads Should 

Be Sung from the Heart 

(Current Feature) 

“I think that one who sings pop¬ 
ular songs must sing from the heart 
— it ought to be just natural — 
speaking the language of music that 
everyone understands.” 

That’s the way Constance Ben¬ 
nett, star of “Moulin Rouge,” the 
latest 20th Century musical produc¬ 
tion feels about the delightful 
songs which she sings in this picture. 

Joseph M. Schenck and Darryl F. 
Zanuck, producers of this enter¬ 
taining screen version of the French 
stage success were elated over the 
vocal talent which Miss Bennett 
evidenced in the first “rushes,” but 
Connie herself attributes her sing¬ 
ing ability to the fact that she has 
always hummed or sung catchy 
melodies ever since she was a small 
child. 

“To sing in opera or on the con¬ 
cert stage would be something en¬ 
tirely different,” avers the blondest 
of the Bennetts. “There one moves 
into the realm of formal musical 
art, where the voice must be disci¬ 
plined to sing according to certain 
traditions. 

“But such songs as I sing in 
‘Moulin Rouge’ — I refer to ‘Coffee 
in the Morning and Kisses in the 
Night’ and ‘Boulevard of Broken 
Dreams’ are aimed straight at peo¬ 
ple’s hearts — and they ought to be 
sung from the heart — not from the 
mind. At least, that’s the way I 
feel about it!” 

The . Theatre is 
currently featurnig “Moulin Rouge.” 
The picture is released through 
United Artists. 

HE’S TITLED 
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Stage Aspirations 

Caused Breach Between 

Carminati and His Dad 

(Biographical Feature) 
Aside from his well-earned title 

as one of the greatest of stage 
“lovers,” Tullio Carminati, who plays 
LeMaire, the producer, in “Moulin 
Rouge,” Joseph M. Schenck and 
Darryl F. Zanuck’s 20th Century 
musical, starring Constance Bennett 
which is the feature attraction at 
the . Theatre ., 
has another title as the son of an 
Italian nobleman. 

In Zara, Dalmatia, where he was 
born, people like the Carminatis 
simply did not go on the stage, he 
was told. So when Tullio, at fif¬ 
teen, ran away to join a theatrical 
company in Aneona, his titled father 
disinherited him and never spoke 
to him again. 

The irony of passing years 
wrought a strange thing. Tullio’s 
father died, the Carminati estate 
was swept away during the post-war 
ravages that swept Italy and to¬ 
day, from far-off America, the one¬ 
time disinherited son supports his 
family. 

He declares that all he has of 
histrionic talent he owes to Ermete 
Novelli, the celebrated Italian actor 
who discovered him in Ancona and 
took him to Rome. He appeared in 
two “Don Juan” plays, starred in 
“The Jest” and after working with 
two Italian film companies, himself 
founded Carminati films. It was 
in 1926 that Joseph M. Schenck 
signed him and brought him to 
America for two silent pictures. 
Several roles for other companies 
followed. By that time the talkies 
had arrived and Carminati, who had 
not mastered English completely, 
found his screen career halted. 

20th Century Chose Ingredi¬ 
ents Carefully for This Potent 

Prescription for Blues 

(Current Feature) 

Like wise apothecaries compound¬ 

ing a prescription with scrupulous 

care, Joseph M. Schenck and Dar¬ 

ryl F. Zanuck assembled the in¬ 

gredients of “Moulin Rouge,” Con¬ 
stance Bennett’s first starring ve¬ 
hicle for 20th Century Productions, 
a United Artists release now being 
shown at the . 
Theatre. 

For this musical de luxe they 
ordered the following: 

— A liberal measure of Constance 
Bennett in a dual role filled with 
intensely dramatic moments, and as 
a singer of songs destined to be sung 
the length and breadth of the land. 

— Franchot Tone, hailed as th«» 
screen’s most romantic lover. 

— Tullio Carminati, who stirred 
Broadway for 76 weeks in “Strictly 
Dishonorable,” and 54 weeks in 
“Music in the Air.” 

— Helen Westley, a founder and 

directer of the New York Theatre 
Guild, and one of the greatest char¬ 
acter actresses of the American 
stage; Andrew Tombes, Russ Brown, 
and many other players brought out 
from New York’s world of revues 
and musical comedies; Russ Colum¬ 
bo and the Boswell Sisters, whose 
voices have thrilled millions over 
the radio. 

— Such songs as “Coffee in the 
Morning and Kisses at Night,” 
“Song of Surrender” and “Boulevard 
of Broken Dreams,” by Harry War¬ 
ren and A1 Dubin, who wrote the 
music for “42nd Street,” “Gold Dig¬ 
gers of 1933” and “Roman Scandals.” 

— The direction of Sidney Lan¬ 
field, whose sympathetic direction of 
Jimmie Dunn did much to put that 
young man on the movie map. 

— The prettiest chorines possible, 
trained in eye-filling numbers by 
Russell Markert, creator of the 
Roxyettes at the Radio City Music 
Hall, and perhaps the highest paid 
dance director in America. 

Amazing cinema chemists — these 
two. 

And you’ll be enchanted with 
their prescription! 

About that time Robert Edmund 
Jones brought Carminati to the at¬ 
tention of Brock Pemberton for the 
lead in “Strictly Dishonorable,” the 
smash hit which ran 76 weeks on 
Broadway. When this show closed 
Carminati’s reputation in the United 
States was firmly established. He 
toured Europe on a pleasure trip, 
visited his family, and when he re¬ 
turned went immediately into “Mu¬ 
sic in the Air” which had an unin¬ 
terrupted run of 54 weeks. 

Again it was Mr. Schenck who 
steered his career screenward, sign¬ 
ing him for the role of LeMaire 
in “Moulin Rouge,” a United Artists 
release, which will mark his debut 
on the talking screen. 
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■ 
Constance Bennett, Franchot Tone and 

Tullio Carminati in “Moulin Rouge * 
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JUST OUT TODAY - SAMPLE COPY 

la belle dame sans 

merci — beautiful 

lady without mercy. 

Eligibles dog her 

steps and envy her 

dogs; every post and 

pillar in Moulin 

sector glistens from 

contact with her. L’ BENNETT 
Pro and Con-nie 

A GAY NEW PICTORIAL THRILL for 

LOVERS of ROMANCE and BEAUTY 

FEATHERS FLY IN LOVE-NEST FEUD 



L’Moulin Rougt A Twentieth Century Tour of 

“cherchez la femme ’’-SLEUTH'S FAMOUS SPY W 
un sot a tripV etage—or 

at least a fool to a certain 

degree, is the traveling 

salesman who lets busi¬ 

ness duties interfere with 

the purchase of a new 

electrical refrigerator. 

le tout ensemble — the 

whole, taken together, 

might be an interesting 

investment for any 

realtor really concerned 

about gay plots, such as 

Moulin Rouge. 

au fait—expert, well- 
■ instructed and all that. 

^ Columbo, the Russ, likes 
his "Coffee in the Morn- 

■ ing” dark, with the 
blonde Miss Bennett. 

coup d’oeil — just a very 

tiny glance will show that 

these butterflies already 

have been netted near the 

Elysian premises of 

"Moulin Rouge." 

HER ACTING SO COOP, ACTRESS CAUSES OV^ 



the Boulevard of Broken Dreams L Moulin Rougt 

ORD NOW PRODUCER-HUBBY'S PRIVATE SLOGAN 

voir le dessous des cartes— 

but if you were icuon this 

secret, you would know as 

much about "Moulin 

Rouge” as the men who 

made the picture. Now IS 

it, or ISN’T it, a double for 

Connie, or a "DUAL”? 

comme il fait—in good form is 

right, as little French patties pit- 

teepattee up steppies to receive 

spankies from boy friends, and 

plaudits of patrons at so-swanky 

Moulin Rouge. 
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chapeau has—hat in 

hand, Mademoiselle 

Bennett takes Mon¬ 

sieur Carminati in 

hand, just in time in 

the shadow of her 

own Gael posts. 

fN HUSBAND TO MAKE HER NEW PROPOSAL 



L’Moulin Rouge Ooh-la-la! 

tout lasse, tout casse, tout 

passe—yes, yes, everything 

wears out or breaks, or 

passes away—now, diableu, 

l’phone! 

a bras ouverts— 

shoulder straps, too, 

and it’s with open 

arms Mons. Tone 

repairs the damage 

that has left these 

arms open. 

LOVERS! 
tout a vous — or 

taken from the 

French, and that’s 

where we got her, 

Moulin Rouge 

piratette says and 

shows lines that 

mean " w holly 

yours.” 

pas a pas on va loin—and 

in a slipper so fragile, 

too, muses confidante of 

girl whose Moulin Rouge 

ruse rues the day it dared 

to step between two life¬ 

long soul-mates. 

LIE RE-UNITES 

du fort au jaible — 

and take it from him 

and like it — that’s 

what SHE is going to 

do; there’s just one 

way to clinch a ro¬ 

mantic argument — 

here’s how! 

Maestro Wins King-of-Mae Crown! 
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